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Abstract                   
In recent years the rise of the use of Social Networking Sites (SNSs) changed the way 
political actors communicate with their target audiences. There is an increase in states using 
SNSs as a tool for public diplomacy and the establishment of a virtual diplomatic network. 
Previous research on the topic of SNSs and political actors is focused upon the potential of 
public diplomacy and the application of SNSs by states. There is little known about the 
responses of the international public towards the use of SNSs by states as a tool for public 
diplomacy. The study of public diplomacy consists of a combination of international relations 
and political marketing. One of the main goals of public diplomacy is to shift the opinion of 
the international public in order to make them accept the foreign policies of a state. The 
acceptation by the international public of the foreign policies of a state are crucially important 
during a period of armed conflict. In order to justify the armed conflict and military actions a 
state needs to spread messages to ‘prime morality’ and gain support of the international 
public. By focusing on the responses of the international public towards Tweets send out by a 
state during a period of conflict this research aims to examine if Twitter is an effective tool 
for public diplomacy during a period of armed conflict. In this study an analysis of which type 
of Tweets send out by a state elicit a positive response of the international public during a 
period of armed conflict will be conducted. The findings of the quantitative analysis show that 
Tweets containing content of human suffering or an emotional angle are more likely to elicit a 
negative response from the international public. In contrast to Tweets containing nationalistic 
content that are more likely to receive a positive response of the international public. Each 
hypothesis in this study was tested with an independent two sample T-test and a multiple 
regression analysis using a random sample of 200 Tweets collected from the Israeli Defence 
Force Twitter account (@IDFSpokesperson) during Operation Protective Edge 2014.  
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1. Introduction 
In recent years Ministries of Foreign Affairs, embassies, diplomats and international 
organizations worldwide started to make use of Social Networking Sites (SNS) such as 
Twitter and Facebook (Kampf, Manor, Segev, 2016, p.2). In practice this is generally referred 
to as public diplomacy. The role of SNSs in public diplomacy has expanded over the years 
since the sites have become a platform for the international public to voice their opinion. As 
for state actors the role of the SNS Twitter has become indispensable as a tool for public 
diplomacy. It enables state actors to build up a virtual diplomatic network which includes the 
state’s diplomatic actors, non-governmental organizations and the international public 
audience consisting of individuals (Melissen, 2005, p.5). This virtual diplomatic network 
provides the opportunity for public diplomacy to engage and interact with the international 
public audience and specific audiences (Strauss et al., 2015, p. 369).              
 The study of public diplomacy consists of a combination of international relations and 
international political marketing (Sun, 2008, p. 170). Most research conducted in the field of 
public diplomacy is focussed on the potential of public diplomacy and how states use or 
should use SNSs. Scholars evaluated the impact and benefits of states who use SNS as a tool 
for public diplomacy (Sun 2008, p. 171). However, there is little research conducted about the 
role of public diplomacy, SNSs and the international public during a period of armed conflict. 
The existing research focussed on public diplomacy during a period of armed conflict 
between two actors is mostly based on the traditional media as the unit of analysis. In these 
studies the traditional media consists out of newspapers, television, radio and internet 
websites. With the rising use of SNSs by government actors and non-government actors it is 
crucial that more research should be conducted on the role of SNSs as a platform for public 
diplomacy during a period of armed conflict. The relevance of studying state actors using 
SNSs as a tool for public diplomacy during a period of armed conflict is because it alters the 
traditional path of influencing the international public. The use of SNSs enables states to 
spread an market their own message to justify the war towards the international public 
(Friedman & Sutton, 201, p.351).        
 Operation Protective Edge in 2014, was one of the first conflicts in which social media 
played a role as a platform for state and non-state actors to spread their message and voice 
their opinion (Burrell, 2014, Independent). The media outlet BBC described the Operation as 
a “cyber battle for hearts and minds” (Fowler, 2014, BBC). The “cyber battle for hearts and 
minds” is an important aspect of public diplomacy since its goal is to shift the public opinion 
of the international public and to “win hearts and minds”. Hence, in this research I would like 
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to answer the following question:        
 “What is the effect of the Tweets, tweeted by the Israeli state, on the responses of the 
international public during Operation Protective Edge in 2014?”    
 Does a type of Tweet elicit a different response from the international public and 
which type of Tweets are more likely to evoke a positive response? This research aims to 
explore what type of Tweets tend to create a more positive response from the international 
public during a period of armed conflict. The unit of analyses in this research will be the 
official Twitter account of the Israeli Defence Force and the responses of the international 
public towards the Tweets  of this account.  The responses of the international public on 
Twitter are relevant since Twitter is being used as a tool to measure the public opinion. 
Traditionally, the opinion of the international public is measured via polls but O’Connor et al. 
(2010) claims that the measurement of public opinion through SNSs such as Twitter is faster 
and more cost-efficient.          
 In this study I will first introduce and clarify the relevant concepts for this research 
and draw an outline of previous research about the impact of public diplomacy and traditional 
media during a period of armed conflict. This is followed by four hypotheses based on the 
existing literature and previous research. Then the research design and methodology will be 
presented. This section explains the tools used for the data collection and coding and also 
explains the operationalization of the independent, dependent and control variables in this 
study. This is followed a description of the various statistical techniques I have used to 
analyse the quantitative data set will be described. The findings of these statistical analyses 
will be presented and examined per hypothesis. The research is concluded with a discussion 
of the findings and an answer to the research question. 
 
 
2. Literature Overview 
 
2.1 Public diplomacy a tool of soft power                                                                                     
The study of international relations focusses on the interactions between states in the 
international system (Sun, 2008, p. 166). Through these interaction states try to achieve their 
foreign policy goals by applying hard power and soft power. The application of hard power 
by a state can be done through economic sanctions and military power. Soft power on the 
contrary is the ability of a state to influence and shape the preferences of other actors. Nye 
(2008) defines soft power as “the ability to affect others to obtain the outcomes one wants 
through attraction rather than coercion or payment” (Nye, 2008, p. 94).  However soft power 
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is not merely an influence but it is also the power to attract. States use public diplomacy in 
order to attract public and export their soft power (Nye, 2008, p. 95). The soft power of a state 
consists of three resources which are cultural values, political values and the foreign policies 
(Nye, 2008, p. 96). Public diplomacy is being used by states as a tool to promote a states’ soft 
power. Diplomacy can be defined as “the conduct of relations between states and other 
entities with standing in world politics by official agents and by peaceful means” (Westcott, 
2008, p. 4). Public diplomacy is the sum of efforts by a state to influence the public or the 
elite in another foreign state for the purpose of turning the foreign policy of the target state to 
their advantage (Sheafer & Shenhav, 2009, p. 274). It is the attempt of a state to win the 
“hearts and minds” of the international public (Nye, 2004, p.16).     
 Social networking sites (SNSs) are an ideal platform for dialogical communication 
since an actor can communicate with individuals on the topics of shared interest (Kampf, 
Manor & Segev, 2015, p. 2). Previous research has shown that the internet and especially 
SNSs  are enabling non-state actors to participate and get involved in political and diplomatic 
processes (Westcott, 2008, p.5). States incorporate the use of Social Networking Sites into 
their public diplomacy to have a dialogue with the public which distinguishes itself from the 
monolog dialogue in traditional diplomacy. Scholars refer to the use of Twitter as a 
communication tool for public diplomacy as ‘Twiplomacy’ (Lakomy, 2014, p.5). The 
dialogical model of two-way communication on Twitter enables countries to better 
understand the needs of different audiences and to tailor messages to their needs (Kampf, 
Manor & Segev, 2015, p. 3-4). Sceptics of public diplomacy claim that states only use public 
diplomacy as a propaganda tool (Nye, 2010, p.1). By way of contrast, if information appears 
to be propaganda it will be counterproductive for a country’s soft power and credibility. The 
main purpose of a state  implementing public diplomacy is to maintain and build long-term 
relations with foreign state and non-state actors(Sun, 2008,p.170). This to create an 
environment in which a state can implement their foreign policy in another state (Sheafer & 
Shenhav, 2009, p. 274). Another complication in engaging with the public is the 
unpredictability of the online public. This could stop MFAs from using digital diplomacy and 
underestimate the potential. But a negative response towards a public campaign illustrates the 
view of the foreign populations (Manor, 2006, p. 21-22). Preceding research on the topic of 
public diplomacy and the use of social networking sites is mostly focussed on how states use 
and should use SNS as a tool for public diplomacy. These studies have been very informative 
and useful in the understanding of SNS relationships between states and non-state actors. 
However in this research I would like to expand the understanding of public diplomacy and 
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the responses of the international public towards the use of Twitter during periods of armed 
conflict (Yepsen, 2012, p.8).   
 
                                           
2.2 A just war and the international public             
As mentioned in the introduction one of the most important notions of public diplomacy is to 
shift the international public opinion to gain support for the foreign policies of a state. The 
reason why it is important for a state to gain support from the international public is to avoid 
accusations of immoral behaviour when a state is involved in an armed conflict (Flint & 
Falah, 2004, p.1379). This notion is based on one of the most important concepts regarding 
armed conflict in social sciences which is the ‘Just War Theory’. This theory is based upon 
the assumptions that a just war is based upon territorial sovereignty and equal rights of all 
states. In order to prevent accusations of immoral behaviour states will use ‘prime morality’. 
Scholars refer to the practice of prime morality as a tool that allows states to claim that it was 
operating in an armed conflict on the scale of human kind rather than inter-state power 
politics. In order for a state to defend their behaviour during a conflict a state uses public 
diplomacy as a tool to ‘prime morality’ in order to justify the armed conflict towards the 
international public (Flint & Falah, 2004, p. 1379). With the upcoming use of SNS the 
potential of using these social media outlets as a new platform to spread messages defending 
and justifying the war could be of potential interest for states (Flint & Falah, 2004, p.1379). 
As mentioned before in the introduction, Twitter is a growing social platform that states can 
use for public diplomacy it is also a fast and cost-effective way to measure the opinion of the 
international public. There is little research done on the responses of the international public 
towards tweets of the official state Twitter accounts sending out tweets during periods of 
conflict. This research aims to explore what type of tweets evoke a positive response from the 
international public audience. By understanding what type of tweets are more likely to elicit a 
positive response state actors are able to market and tailor their messages more successfully 
during a period of armed conflict. In order to categorize the type of Tweets previous research 
on traditional media and public diplomacy during on armed conflict is studied.  
 
 
2.3 Media and conflict                                                                                                                  
In order to understand the importance of the role of SNS such as Twitter the development and 
innovation of information technology and traditional media has to be studied. The advances in 
the information technology have reformed the path of conflict by altering the way political 
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actors communicate to their interest audiences (Zeithoff, 2016, p.2). Historically the media 
played an important role in the communicative environment of war as propaganda vehicles 
(Siapera et al., 2015, p. 1298). With new technological developments in the 90’s journalists 
were able to broadcast live events worldwide to television audiences. The innovation of live 
television reduced the exclusive control of states in reports about war (Westcott, 2008, p.2). 
The live broadcasting on television enabled ordinary citizens around the globe to follow the 
war and reports on casualties. This new form of information technology was able to influence 
the public opinion during wartime. The “idea that real-time communications technology 
could provoke major responses from domestic audiences and political elites to global events” 
gave rise and is known as the CNN effect (Siapera et al. 1298). Previous research on the CNN 
effect has shown that the power of images during conflict displaying a form of personal 
suffering will evoke a feeling of empathy in the international public (Norris & Kern & Just, 
2003, p.62). The media exposure of the international public to human suffering will promote 
sympathy and endanger the credibility of the attacking actor (Friedman & Sutton, p.351). 
 With the innovation of internet and the rise of social media a state and can diffuse 
information on the internet mostly without facing any limitations and determine the content of 
the message (Westcott, 2008, p.2). Hence, a state can use Twitter as a platform to spread their 
own marketing message during a period of conflict without the limitation of the traditional 
media that determines and prime the content of the message. According to Aouragh (2008) 
the SNS authorized a space to display the experience, suffering and struggle of citizens during 
periods of war (Aouragh, 2008, p. 127). A state can send out Tweets that contain the CNN-
effect by including images that display a form of human suffering and in this way justify the 
armed conflict. By spreading a Tweet with graphic content showing human suffering caused 
by the foreign aggressor, the international public will accuse the foreign aggressor of immoral 
behaviour. It is therefore that I expect that Tweets send out by an official state account 
containing any graphic content or an external link that displays the suffering of human 
suffering being caused by the other foreign state actor will likely evoke a more positive 
responses of the international public than Tweets that do not contain any content of human 
suffering. 
           
 Hypothesis 1          
   Tweets that contain graphic content or a link to an external source 
   that displays the suffering of human beings caused by a foreign 
   actor during conflict are more likely to elicit a positive response of 
   the international public         
 
- 8 - 
 
 
2.4 The public discourse                                                                   
A state has to evoke a surge of patriotism during a conflict to let the domestic public “rally 
round the flag” (Sheafar &Shenhav, 2009, p.277). The state has to commit to the public 
resources and also risk the lives of its citizens. Hence, the state has to convince the domestic 
public that it is necessary, desirable and achievable to engage in conflict (Jackson, 2005, p.1). 
This means governments have to institutionalize war if it will be a conflict that will last for a 
longer period. The public officials of the state have to carefully construct a public discourse to 
create a new social reality where the threat of an attack by a foreign actor threatens to destroy 
the lives of its citizens (Jackson, 2005, pp. 1-2). The public discourse is constructed to 
normalise and legitimize the conflict and a state needs to manifest its national sentiments to 
evoke feelings of patriotism among the domestic public (Sheafer & Shenhav, 2009, pp. 277-
278). Constructing a public discourse and creating a feeling of patriotism amongst its citizens 
also an exercise of power by the state and it will protect them from criticism of the domestic 
public because the public discourse will justify the start of a conflict (Jackson, 2005, p. 3).     
 Within the diplomatic dimension of conflict and war the public discourse is also 
needed to gain support or to build a coalition of joint forces with other states against the 
foreign actor. Since the technological advances of digital diplomacy Jackson (2005) claims 
that digital diplomacy is crucial in spreading the public discourse and justifying the conflict 
towards the international audience through SNSs channels (Jackson, 2005, p. 12). According 
to previous  research justification of an armed conflict towards the international public has to 
be done by a carefully constructed public discourse in which the other conflict actor needs to 
be dehumanized (Flint & Falah, 2004, 1379). The public discourse has to label the other 
conflict actor as ‘terrorists’ or ‘monsters’ threatening the existence of the state and its citizens. 
This public discourse will evoke a feeling of sympathy towards the state and a feeling of 
disgrace towards the other conflict actor (Friedman & Sutton, 2013, p.352).  Hence, I expect 
that Tweets containing content with the public discourse to justify the participation of the 
state in an armed conflict are likely to perceive more positive responses from the international 
public. This is expected since the carefully structured public discourse will convince the 
international public to support the actions of the state sending out the Tweet containing the 
justifying content. 
         
Hypothesis 2          
  Tweets containing content to justify a military action of a conflict 
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  actor are more likely to elicit a positive response of the   
  international public audience 
 
 
2.5 Nationalism and persuasive communication           
The basic practice of public diplomacy is producing messages as a state and spread them 
amongst the international public. As mentioned in the previous paragraph 2.3 a state has to 
create the ‘rally round the flag effect’ in order to evoke a feeling of nationalism and to gain 
domestic support for an armed conflict. In order to create this feeling of nationalism a state 
has to spread messages and information containing nationalistic content. Previous research 
clarifies that messages with a nationalistic content will resonate positively among the 
domestic public but will be received negatively by the international public. The previous 
research of scholars has shown that if a state produces messages with nationalist sentiments it 
will resonate positively among the domestic public but will be received negatively by the 
international public. This means that during a conflict the government should either address 
its own citizens or it should address the international public (Sheafer & Shenhav, 2009, p. 
278). Since messages containing a nationalist content are more likely to receive a negative 
response from the international public. Taking the following consideration into account of the  
into account I expect that Tweets send out by an official states’ Twitter account containing 
nationalistic content are more likely to elicit a negative response from the international public. 
 Previous research on the language being used to persuade the public a war is necessary 
has the following findings. If a state produces messages during wartime it has to implement 
persuasive communication to influence the public they would like to reach with their 
messages.           
  Previous research about persuasive communication during periods of armed conflict 
and wartime have been mainly focussed on the use of language in speeches of presidents. In 
these speeches the president their main goal was to persuade the domestic and international 
public that the war is necessary (Loseke, 2009, p. 499). The research has shown that speeches 
and stories with emotional angles are more likely to capture the cognitive attention of people 
than those without an emotional angle. The speeches and stories containing an emotional 
angle are most likely to be about the human costs of war. A speech or story with an emotional 
angle can be about the toll of deaths and the amount of destruction caused by the armed 
conflict. This emotional angle distinguishes itself from the one of human suffering since the 
emotional angle uses language to display human suffering rather than graphic content. The 
international public is more likely to be persuaded in their response and have a feeling of 
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sympathy when language is used in speeches and stories to create an emotional connection 
between them and the victims during a period of conflict. Therefore, I expect there will be a 
higher degree of positive responses of the international public on Tweets send out by an 
official state account when members of the public feel an emotional connection to the issue 
that is being addressed (Loseke, 2009, p. 499).  
 
Hypothesis 3                                                                                         
   Tweets with a nationalistic content are more likely to elicit a  
   negative response of the international public audience than Tweets 
   without nationalistic content 
Hypothesis 4           
   Tweets with an emotional angle are more likely to elicit a positive 
   response from the international public than Tweets with no  
   emotional angle 
 
 
 
3. Research Design and Methodology 
 
3.1 Case Selection                                                                                                                                                                                                                                    
Operation Protective Edge 2014                                                                                              
The state of Israel is known for their persuasive communication effort to influence the 
domestic and international public opinion. This policy of persuasive communication is known 
as Hasbara which is a Hebrew noun derived from the word Le’Hasbir which means ‘to 
inform’. With the help of Hasbara the Israeli government tries to defend its image externally 
and spread a social marketing message to enhance the states’ image. The developments in the 
information technology enabled the Israeli government to reach a broader public to spread 
their social marketing message (Toledan & Mckie, 2013, pp. 2-3). Since the CNN effect 
enabled the international public audience to have live access, updates and graphic images of 
the conflicts the Israeli foreign policy has been criticized by its own media and by Western 
academia (Sheafer & Shenhav, 2009, p.274). In recent years and after the commission of the 
Lebanon war in 2006 criticized the Israeli public diplomacy, the Israeli state became more 
devoted to the problems in enactment of their public diplomacy (Seafer & Shenhav, 2009, p. 
274).The developments in the information technology and the rise of the internet and Social  
Networking sites provided a platform for the Israeli-Palestinian conflict.   
 I selected Operation Protective Edge which took place from 8 July 2014  until 26 
August 2014 .The SNS I selected is Twitter and I will use the Twitter account of the IDF 
during this operation for this research. The twitter account I selected is the 
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@IDFSpokesperson account which is in English and their main target is to spread messages 
during the conflict to the international public. The reason why I chose this specific case is 
because it is known as one of the first “hashtag wars” and hence a valuable case to research 
what the response of the international public is to tweets send out by a state actor during a 
conflict. The term hashtag war is a popular term used for states using SNSs as a platform for 
an online conflict using short messages to spreading information in order to generate support 
from the international public. A brief overview of the operation and why the conflict started 
will follow.               
 On 8 July 2014 the Israeli government launched Operation Protective Edge in the 
Gaza-strip which was ruled by Hamas. The Operation Protective Edge was launched because 
three Israeli teenagers were kidnapped by Hamas. The attempt of the Israelis to arrest the 
responsible militants ended in a 7-week conflict from between Israel and the Gaza-strip. 
Social Media became one of the weapons in the war since the Israel government sharpened its 
public diplomacy strategies after a lot of criticism during the Lebanon war in 2006. The 
Israeli Defence Force (IDF) ended up in a social media war besides the traditional conflict in 
which hard power was applied by the Israeli government. Through social media and 
specifically Twitter the IDF tried to export soft power and gain support from the international 
public (BBC, 2014).                                         
 
3.2 Data collection                                                                                                              
Twitter                                                                                                                                                        
In order to analyse the Tweets of the Twitter account @IDFSpokesperson, they had to be 
collected using the Google Chrome tool ‘Web Scraper’ (http://webscraper.io/). With this tool 
all the tweets send out by the official IDF Twitter account were collected in the period of 
Operation Protective Edge from 7 July 2014 until 26 August 2014. After the collection of 
these tweets, I had to collect all the replies on these tweets. The total amount of the sample of 
collected Tweets was a total of 897. Due to the large amount of tweets I decided to use 200 
Tweets of the collected data for the analysis. In order to have a representative non biased case 
study, I chose to use a Random Sample to create the sample of 200 random Tweets with the 
help of a random number generator tool ‘Research Randomizer’ 
(https://www.randomizer.org/). In order to analyse and measure the tone of the replies 
towards the random samples tweets I had to collect the all the replies to the Tweets in the 
random sample.  
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3.3 Variables                                                                                                                
Independent Variable                                                                                                               
The independent variable in hypothesis 1 is if the tweet contains graphic content or an 
external link that displays the suffering of human beings during a period of conflict. The 
independent variable in hypotheses 1 is binary and the tweets will be categorized into (1) 
“contains graphic content or an external link displaying human suffering” and (2) “does not 
contain graphic content or an external link displaying human suffering”. An example of a 
tweet that contains graphic content displaying the human suffering during the conflict is 
image 1.A (see p. 10).          
 For more specifics about the coding of the tweets please see the “codebook” in the 
appendix. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
1.A Tweet with graphic content human suffering                          
Source: IDF Twitter Account @IDFSpokesperson (2014, June 8) 
 
For hypothesis 2 the independent variable is whether a tweet contains a justification 
for a military action or not. The independent variable in hypotheses 2 is a binary variable and 
the tweets will be categorized into two groups. The first group are tweets that (1) “contains a 
justification for a military action” and the second group (2) “does not contain a justification 
for military action”. The content of a tweet containing justification for a military action can 
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contain text, a graphic image or a link to an external source displaying the justification. An 
example of a tweet that contains a justification of a military action can be seen in image 1.B. 
 
 
1.B Tweet with justification for a military action                                                                                                                  
Source: IDF Twitter Account @IDFSpokesperson (2014, 24 August) 
 
The independent variable in hypothesis 3 is whether a tweet contains nationalistic 
content or not. This independent variable will also be measured as a binary variable in which 
the tweets will be categorized into two groups. The first group of tweets will be tweets that 
contain nationalistic content in form of text, graphic content or a link to an external source. 
The second group will consist of tweets that do not contain nationalistic content in any form. 
An example of a tweet containing nationalistic content can be seen in image 1.C.  
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1.C Tweet containing nationalistic content                              
Source: IDF Twitter Account (2014, July 17) 
 
The independent variable for hypothesis 4 is whether a tweet contains an emotional 
angle or not. This independent variable will be measured as a binary variable in which the 
tweets will be categorized into two different groups. The first group will contain tweets that 
have an emotional angle in form of text, graphic content or an external link. The second group 
will contain tweets that do not have an emotional content. An example of a tweet with an 
emotional angle is “"Since last night, 13 soldiers from the IDF's Golani Brigade were killed 
while fighting Hamas terrorists in Gaza” (@IDFSpokesperson, 8 July 2014, Twitter).   
 For more specifics about the coding of the tweets please see the “codebook” in the 
appendix.  
 
Dependent variable                                                                                                        
In this research the tone of the responses of the international public towards the tweets of the 
Israel Defense Force had to be examined. The tone of the responses of the international public 
towards the IDF tweets is in all 4 hypotheses the dependent variable. The dependent variable 
in this study is operationalized as a ratio scale because I will calculate a score of response for 
each Tweet. The calculation of the score of response will be conducted as followed, a 
response with a ‘positive tone’ will receive a score of +1, a tweet with a ‘neutral tone’ will 
receive a score of 0 and a tweet with a ‘negative tone’ will receive a score of -1. For example 
a Tweet has 50 positive responses, 2 neutral responses, 80 negative responses and 100 likes. 
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The sum will be as followed: 50+ (2x0) –80+100= 70 and the higher the score of response the 
more positive replies the Tweet had. 
 An example of a tweet with a positive response is:    
 “@IDFSpokesperson Hamas proves their cowardice every day #DestroyHamas once 
 and for all!!”          
 This response is positive since it is in clear support of the military actions from the 
 Israeli state.  
 An example of a negative response is:      
  “@IDFSpokesperson Meanwhile Israël continues its terror in Gaza, by killing babies 
 and young children. #murderousStateOfIsraël #Evil”    
 This response is negative since it is a clear conviction of the military actions of the 
 Israeli state accusing the state of immoral behaviour.  
 An example of a response with neutral tone is:     
 “@IDFSpokesperson the war from both sides is not a solution make real peace” 
 This response is neutral since the individual is condemning both conflict actors and 
 decides to not support one of the actors.  
   
For more specifics about the coding of the tone of the responses please see the 
“codebook” in the appendix. 
 
Control Variable                   
To take gauge of the possible impact of other factors on the dependent variable I used three 
control variables in the data analysis. According to Argyrous (2011) “The control variables 
decomposes the data into subgroups based on the categories of the control variable. The 
effect of the control variables is to generate a separate crosstab for each of the subgroups 
defined by the control variables” (Argyrous, 2011, p. 158). The first control variable in this 
research is (1) if a tweet is send out during a period of cease-fire. This control variable will be 
operationalized as a binary variable if a Tweet is send out during a period of ceasefire ‘yes’ or 
‘no’. I expect that the Tweets send out during a period of ceasefire will have influence on the 
dependent variable. For the exact dates of the ceasefire period please see the “codebook in the 
appendix for more details. The second control variable is (2) tweets that contain graphic 
content. The variable is operationalized as a binary variable if a Tweet contains an image 
‘yes’ or ‘no’. And the third control variable is (3) the amount of retweets. This variable is 
operationalized as a continuous variable using the amount of retweets a Tweet established.
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 For more specifics about the coding of the control variables please see the “codebook” 
in the appendix.  
 
 
3.4 Methodology                                                                                                             
Research Methods                       
In order to test the four hypotheses and the relationships between the independent and 
dependent variables SPSS is used. SPSS is a software-package that is designed to conduct 
statistical analysis. The first statistical test I will use is the ‘Independent Two Sample T-test’. 
The ‘Independent Two Sample T-test’ is a statistical test that uses two independent-samples 
and uses a t-distribution “to compare two populations in terms of descriptive statistics such as 
a mean” (Argyrous, 2011, p. 351). In the independent two sample T-test the independent 
variables are treated as two independent samples and thus the independent variable in this 
research, “type of tweet”, is being tested as two independent samples (Argyrous, 2011, 
p.351). For example in the first hypothesis the first sample consist of  Tweets of the type 
‘Human Suffering’ and the second  sample exists of Tweets of the type ‘No Human 
Suffering’. The two samples used for the independent two sample T-test do not have to 
contain an equal number of cases (Argyrous, 2011, p.356). When the T-test is conducted it 
will provide the t-score. The t-score is tested with the ‘Levene’s Test for Equality of 
Variances’ and assumes that the variances of the two samples being used are equal. The exact 
t-value shows if there is a significant difference found in the amount of positive, neutral or 
negative replies that can be attributed to a sampling error. If the p-value is lower than 0.05 
there is significant difference found and means there is a 5 percent risk of drawing the 
conclusion that there is “a difference in variances of the populations from which the samples” 
(Argyrous, 2011, p. 359-361). The independent two sample T-test is not able to determine the 
strength of the relation between the independent and the dependent variable.   
 Hence, the second statistical test I will use is a “multiple regression analyses”. The 
“multiple regression analyses investigates the relationship between two or more independent 
variables and a single dependent variable” (Argyrous, 2011, p. 258). To test the strength of 
the relationship between the independent variable and dependent variable I added three 
control variables that will be used as independent variables (for more information on the 
control variables see paragraph on variables or the codebook in the appendix). The aim of 
adding the three control variables and use the method of stepwise regression is to test if a 
variable adds to the explanatory model. To check if a control variable has an impact on the 
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relationship the increase on the value of the R-squared should be looked at. If the R-squared 
value increases by adding a control variable the extra data added to the multiple regression 
model increases the ability to explain the variances of the dependent variable. The multiple 
regression analyses will also test the level of significance (Argyrous, 2011, p. 265).  
   
    
 
4.Findings 
 
I will present and examine the outcomes of the two statistical tests conducted per hypothesis. 
 
4.1 Findings Hypothesis 1                                                                                                                              
The findings of the first Hypothesis are being examined in order to conclude if the findings 
can support hypothesis 1. As mentioned in the literature overview hypothesis 1 is “Tweets 
that contain graphic content or a link to an external source that displays the suffering of 
human beings caused by a foreign actor during conflict are more likely to elicit a positive 
response of the international public”. The first statistical method is the independent two-
sample T-test and is conducted on a random sample of 200 tweets send out by the official 
Israeli Defence Force account (see table 4.1). This sample is split into two different samples 
of which the first sample contains 44 Tweets that contain content of human suffering and the 
second sample exists of 156 Tweets that contain no content of human suffering. The mean of 
the score of responses for the Tweets containing content of human suffering is 199,89 
compared to the mean of the score for the Tweets containing no content of human suffering is 
299,36. The difference in the mean of the score of response  between the two samples shows 
that Tweets containing no content of human suffering receive a higher response score than 
Tweets that contain content of human suffering. As mentioned before in the methodology 
paragraph, a statistically significant difference can be found when the level of significance is 
lower than 0.05. As presented in table 4.1, the level of significance for hypothesis 1 is 0.008 
which is below 0.05.          
 The outcomes of the multiple regression analyses are presented in table 4.2. The p-
value is below 0.05 and therefore the model is significant and the results can be interpreted. 
The Adjusted R-square of the results is 0,133 and this means that 13,3 percent of the variation 
explained by the independent variable affects the dependent variable in hypothesis 1. The 
standardized beta coefficient of Tweets containing content of human suffering is -0,223 and 
indicates a more negative relation with the score of response than Tweets that do not contain 
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content of human suffering since the standardized b coefficient is 0,223. If a Tweet contains 
content of human suffering the total score of the responses will likely decrease and has less a 
lower score of response. According to the multiple regression analyses there is a significant 
relationship between the score of response and the amount of retweets since the level of 
significance is below 0.05. There is no significant relation with the two other control variables 
since the p-value is above 0.05.        
 The findings of the independent two sample T-test for hypothesis 1 suggest that there 
is no evidence for the hypothesized relation and it actually contradicts the hypothesis since 
Tweets containing no content of human suffering are more likely to receive a higher response 
score. This also accounts for the findings of the multiple regression analyses since the 
correlation between a Tweet containing content of human suffering and the score of replies is 
negative. Therefore, there is no support found for hypothesis 1 and in contrary there is 
evidence found for the opposite direction of the hypothesized relation.   
         
Type of Tweet N Mean T Level of 
Significance  
Score  
Response 
Human Suffering 44 199,89 -3,664      0,008 
No Human Suffering 156 299,36  
Table 4.1 Independent Two-sample T-test outcome H1 
 
 
 
Unstandardized   Standardized          
 
 
Coefficients    Coefficients      Model Summary  
 
 
B Std.Error  Beta  T  Sig.  R 
Adjusted 
R- Square    
 Human Suffering -124,103 40,485 -0,223 -3,065 0,002       
 No Human Suffering  124,103 40,485 0,223 3,065 0,002 0,387 0,133   
 Amount of Retweets 0,201 0,43 0,31 4,69 0   
 
  
 Image  -55,355 34,49 -0,117 -1,605 0,11   
 
  
 Ceasefire  41,144 33,902 0,08 1,214 0,226      
 Table 4.2 Multiple Regression analyses outcome H1 
     *N=200 
 
 
 
4.2 Findings Hypothesis 2                                                                  
The outcomes of the statistical methods used for hypothesis 2 (H2) will be presented and 
examined in order to suggest if there is evidence to support H2. As mentioned in the literature 
overview H2 is “Tweets containing content to justify a military action of a conflict actor are 
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more likely to elicit a positive response of the international public audience”. The first 
statistical method used for H2 is the Independent two-sample T-test. The two independent 
samples are conducted of the random sample of 200 Tweets and the two samples are created 
in the same way as for hypothesis 1. The mean of the score of response for Tweets containing 
content to justify a military action is 244,52 and for Tweets that do not contain any 
justification the mean of the score of response is 299,36. The findings of the mean on the 
score of response for both type of Tweets suggest that Tweets that contain content to justify a 
military action have a lower score of response than Tweets that do not contain justifying 
content. The T-test that was conducted also provides the level of significance. The 
relationship between two variables is statistically significant if the level of significance is 
lower than 0.05.           
  The results of the multiple regression analyses are presented in Table 4.4. As shown 
in table 4.3 the level of significance for hypotheses 2 is 0.036 and this is lower than 0.05 so 
this suggests that the relationship between the independent and dependent variable is 
statistically significant. The adjusted R-squared of hypothesis 2 is 0,116 and this means that 
11,6 percent explains the variation of the effect of the  independent variable on  the dependent 
variable. The standardized beta coefficient is -0,135 and this displays a negative relationship 
between Tweets that contain a justification and the score of response. In contrary to the T-test 
that was conducted this regression analyses finds that the relationship between the variables is  
 not statistically significant since the p-value is above 0.05.                                                        
    According to the findings of the independent two sample T-test and the multiple 
regression analyses there is no evidence found to support  hypothesis 2. Since there is no 
statistical significant relation found between the variables there is also no evidence that the  
relationship between the variables is the other way round then hypothesized.  
 
Table 4.3 Independent Two Sample T-test outcome H2 
 
 
 
 
 
 
Type of Tweet N Mean T Level of 
Significance  
Score  
Response 
Justification 46 244,52 -1,459      0,036 
No Justification 154 287,32  
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Table 4.4 Multiple Regression Analyses outcome H2                                     
                *N=200 
 
 
4.3 Findings Hypothesis 3                                                                                                                
The findings of hypothesis 3 are presented and examined in order to find evidence to support 
H3. Hypothesis 3 is “Tweets with a nationalistic content are more likely to elicit a negative 
response of the international public audience than Tweets without a nationalistic content”. For 
hypothesis 3 another independent two sample T-test is conducted. The two independent 
samples are derived from a random sample of 200 Tweets and the first sample consists of 40 
Tweets containing nationalistic content; the second sample consists of 160 Tweets that do not 
contain nationalistic content. The results of the conducted T-test are presented in Table 4.5 
and the findings of the T-test show that there is a level of significance of 0,000 which means 
that there is a strong statistical relation between the variables. As for the mean of the score of 
the replies Tweets with a nationalistic content receive a higher average score on replies than 
to than Tweets that do not contain any nationalistic content.     
 The findings of the multiple regression analyses are presented in Table 4.6 and the 
first finding is that the level of significance is 0 which indicates a strong statistical 
relationship between the independent and the dependent variable since the p-value is below 
0.05. The control variable ‘the amount of retweets’ also has a statistical relationship with the 
other two variables which indicates that the amount of retweets influences the dependent 
variable ‘score of replies’. The other two control variables have no statistical relation with the 
other variables since the p-value is above 0.05. The adjusted R-square for hypothesis 3 is 
0,334 and this means that 34% of the total score of response is accounted by the type of 
content of the Tweet. The standardized beta coefficient of the Tweets containing a 
nationalistic content is 0,489 and this means that there is a positive relation between a Tweet 
containing nationalistic content and the total score of response.     
 
Unstandardized   Standardized          
 
 
Coefficients    Coefficients      Model Summary  
 
 
B Std.Error  Beta  T  Sig.  R 
Adjusted 
R- Square    
 Justification -73,413 222,510 -0,135 -0,330 0,742       
 No Justification -29,559 224,649 -0,054 -0,132 0,895 
 
0,116   
 Amount of Retweets 0,0204 0,44 0,315 4,660 0  0,340
 
  
 Image  -8,371 32,158 -,018 -0,260 0,795   
 
  
 Ceasefire  43,602 35,000 0,085 1,246 0,214      
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 The findings of both statistical tests do not provide the evidence to support hypothesis 
3 and in contrary provide us evidence to hypothesize the relation between the variables in the 
other direction then originally hypothesized.  
 
Table 4.5 Independent Two-sample T-test outcome H3 
 
 
Table 4.6 Multiple Regression Analyses outcome H3                         
*N=200 
 
 
4.4 Findings Hypothesis 4                       
To conclude the findings for the hypotheses, the findings of hypothesis 4 (H4) will be 
presented and examined in order to find evidence to support H4. Hypothesis 4 is “Tweets with 
an emotional angle are more likely to elicit a positive response from the international public 
than Tweets with no emotional angle”. The first statistical method used to test H4 is the 
independent two-sample T-test and the 2 samples are based upon a random sample of 200 
Tweets. The first sample consists of 69 Tweets containing an emotional angle the second 
sample consists of 131 Tweets containing no emotional angle. As presented in Table 4.7 the 
mean of the score of response of Tweets containing an emotional angle is 221,22 and the 
mean of the score of response of Tweets with no emotional angle is 307,11.                             
   A relationship is statistically significant if the level of significance is below 0.05 and 
the findings of this T-test show that the level of significance for H4 is 0.009. This means the 
relationship between the independent and the dependent variables is statistically significant. 
Type of Tweet N Mean T Level of 
Significance  
Score  
Response 
Nationalistic 40 495,00 4,638      0,00 
Not Nationalistic  160 223,09  
 
Unstandardized   Standardized          
 
 
Coefficients    Coefficients      Model Summary  
 
 
B Std.Error  Beta  T  Sig.  R 
Adjusted 
R- 
Square    
 Patriotic 281,694 33,356 0,489 8,445 0       
 Not Patriotic -281,694 33,356 -0,489 -8,445 0 
 
0,334   
 Amount of Retweets 0,219 0,038 0,338 5,840 0  0,590 
 
  
 Image  -8,028 27,411 -0,017 -2,93 0,770   
 
  
 Ceasefire  47,114 29,707 0,092 1,586 0,144      
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The findings of the independent two sample T-test suggests that there is no evidence to 
support H4 since the mean of the score of responses with Tweets that do not contain an 
emotional angle are more likely to receive a higher score of response than Tweets that do 
contain an emotional angle.         
 The findings of the multiple regression analyses are presented in Table 4.8 and this 
test shows that there is a relation between the dependent and the two independent variables 
‘type of Tweet’ and ‘the amount or Retweets’ since the p-value is below 0.05. The statistical 
significant relationship with the other 2 variables is not found since the p-value for both 
variables is greater than 0.05.The adjusted R-square is 0,148 and means that 14,8 percent of 
the variances is explained by the effect of the type of Tweet on the dependent variable the 
total score of response. The standardized beta coefficient of Tweets containing an emotional 
angle is -0,208 as opposed to a standardized beta coefficient of 0,208. This means that Tweets 
that do not contain an emotional angle are more likely to receive a higher score of response. 
Therefore. The Tweets containing an emotional content are less likely to receive a higher 
score of response than Tweets that do not contain emotional content.     
 Following the findings of the two statistical tests used there is no evidence found to 
support hypothesis 4. The relation between the variables is statistically significant but the 
findings suggest that the statistical relation is in the other direction then originally 
hypothesized.  
 
 
 
 
 
 
 
Table 4.7 Independent Two-sample T-test outcome H4 
 
 
 
 
 
 
 
Type of Tweet N Mean T Level of 
Significance  
Score  
Response 
Emotional  69 221,22 -2,992      0,009 
Not Emotional  131 307,11  
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Table 4.8 Multiple Regression Analyses outcome H4     
      *N=200 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Unstandardized   Standardized          
 
 
Coefficients    Coefficients      Model Summary  
 
 
B Std.Error  Beta  T  Sig.  R 
Adjusted 
R- Square    
 Emotional -100,927 87,587 -0,208 -2,979 0,003       
 Not Emotional 100,972 33,884 0,208 2,979 0,003 0,384 
 
  
 Amount of 
Retweets 0,215 0,043 0,333 5,011 0   0,148   
 Image  19,940 32,989 0,042 0,604 0,546   
 
  
 Ceasefire  35,882 34,001 0,070 1,055 0,293      
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5. Discussion                        
The use of Twitter by Ministries of Foreign Affairs and other governmental actors has grown. 
Scholars refer to this phenomena as public ‘Twiplomacy’ since states use SNSs such as 
Twitter to export their soft power to the international public. The aim of public diplomacy is 
to shift the opinion of the international public and to make the international public accept the 
foreign policies of a state. The acceptation of foreign policies by the international public is 
crucially relevant for a state during a period  of armed conflict. The just war theory is an 
important assumption in defining if a war is just by the international public. A just war is a 
war that respects territorial sovereignty and equal rights of states. During an armed conflict a 
state needs to ‘prime morality’ in order to let the international public support the state during 
the an armed conflict. If the international public accuses the state of immoral behaviour 
during an armed conflict it is a direct rejection from the international public to the foreign 
policies of a state. Since SNSs like Twitter allow states to reach a mass audience it could be 
of potential interest for states to send out messages that market and prime morality during a 
period of armed conflict. The use of SNSs is more cost-efficient and faster than the use of 
traditional media as a tool of public diplomacy during a period of conflict.   
 In this study I aimed to answer the question “What is the effect of Tweets ,Tweeted by 
the Israeli state, on the responses of the international public during Operation Protective 
Edge in 2014?”. Based upon existing literature and research I identified four type of Tweets 
that could potentially elicit a positive response of the international public during a period of 
conflict. The unit of analyses is the official Twitter account of the Israeli Defence Force and 
the Tweets during Operation Protective Edge 2014. In the previous section the findings of the 
quantitative data analyses are presented and discussed. In this study, I distinguished four type 
of Tweets to measure the effect on the score of response of the international public based 
upon the existing literature of media and prime morality during a period of conflict.   
 The literature and previous research do not correspond with my findings for 
hypotheses. The findings for hypothesis 1 suggested that there is no evidence found to support 
the hypothesis. The results of the statistical methods even suggested the contrary that Tweets 
that do not contain any graphic content of human suffering are more likely to receive a higher, 
thus more positive score of response by the international public. As for the findings of 
hypothesis 2, the independent two-sample T-test suggested that Tweets containing no content 
of justification were more likely to receive a higher score of response, thus more positive by 
the international public. Whereas the multiple regression analyses did not find any evidence to 
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support a statistical significant relation between the independent and dependent variable. 
Hence, no evidence is found to support hypothesis 2 and is rejected after these findings. The 
outcomes of the findings of hypothesis 3 are in contrast with the hypothesis and this means 
that Tweets containing patriotic content are more likely to receive a higher score of response, 
thus more positive by the international public. As for hypothesis 4, I expected Tweets that 
contain an emotional angle will more likely elicit a positive response from the international 
public. In contrary to the findings of hypothesis 4 which provides evidence for the suggestion 
that Tweets containing an emotional angle will less likely receive a higher score of response 
than Tweets that do not contain an emotional angle. As for the control variables used in this 
study the only variable that had a level of significance was the amount of retweets. Therefore, 
it can be suggested that the amount of retweets had an effect on the dependent variable which 
is the score of response.          
In short, the Tweets send out by the Israeli state during operation protective edge have 
an effect on the responses of the international public. The outcomes of the quantitative data 
analyses show that there is a statistical relation between the type of Tweets send out and the 
responses of the international public. Based upon the findings of this study I can conclude that 
my study did provide sufficient evidence to support the hypotheses 1,3 and 4. The evidence 
found to support hypotheses 1,3 and 4 actually suggested that the relationship between the 
type of Tweet and the score of response was in contrast with what was hypothesized. Hereby 
the following assumption can be made: “Tweets send out by the Israeli state during Operation 
Protective Edge 2014 containing content of human suffering, a justification for a military 
action or an emotional angle are more likely to elicit a negative score of response from the 
international public. In contrary to Tweets containing content with a nationalistic sentiment, 
this type of Tweet is more likely to elicit a positive score of response form the international 
public.            
 The following recommendation based on this case study of the official Twitter account 
of the Israeli State during Operation Protective edge can be made. In order to study the 
responses of the international public towards an official Twitter account of a state research 
has to be done to answer the questions what type of Tweets elicit a higher, thus more positive 
score of response in more than one case study. The limitation of this study is that it is based 
on one case which is the armed conflict Operation Protective Edge in 2014. In order to find 
evidence to measure the effectiveness of certain type of Tweets during a period of conflict 
several cases have to be studied. This study is an attempt to start exploratory research towards 
the responses of the international public during a period of armed conflict. 
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7. Appendix  
Codebook                    
In order to analyze the collected data for my research question a codebook is used. With the 
help of this codebook I first coded the different type of tweets send out by the IDF. Then I 
coded the tone of the responses of the public towards these tweets of the IDF.  
Tweets account @IDFSpokesperson   
• Content displaying Human Suffering – enter either ‘yes’ or ‘no’ 
Enter ‘yes’ if: 
o The graphic content/video or link to an external source that displays the 
suffering of human beings  
o The human beings are avoiding or being attacked  
o Pictures and videos of materials being destroyed by a military attack  
 
Enter ‘no’ if: 
o There is no graphic content/video or link to an external source that 
displays the suffering of human beings 
 
• Justification of military attack - enter either ‘yes’ or ‘no’ 
   Enter ‘yes’ if: 
o Tweet contains a justification of a military attack  
Important note  for Justification:            
This is being measured as the IDF justifying Operation Protective Edge and trying to justify 
its actions towards the public. The justification will display why the IDF has to military 
intervene and what happens if the IDF will not intervene and in this way justify why 
military action is necessary. Another way of justification is by dehumanizing the foreign 
aggressor in this case Hamas.  
For example tweets of the @IDFSpokesperson containing a justification of a military attack: 
Enter ‘yes’ if: 
o The Tweet contents any language dehumanizing or labelling Hamas and 
Palestinians as terrorists 
o Refer to the fact that Gaza politicians use their citizens as a human shields  
o The Gazans fire rockets from domestic areas and hospitals  
o The threat of a terror attack  
For example Tweets of the @IDFSpokesperson containing justifying content: 
o “Hamas forces Palestinian civilians to suffer. Hamas is responsible for the 
humanitarian situation in Gaza. RETWEET.” 
o "Declassified photos: Houses of Hamas leaders who directed attacks 
against Israel from home. We targeted both houses” 
o "RETWEET: Yesterday, 80 rockets were fired at #Israel by #Gaza 
terrorists. No nation would accept this reality #ItMustStop” 
- Tweets that contain ‘no nation would accept this’ are coded as justification 
Enter ‘no’ if:              
o There is no content justifying the military action as described above (see 
enter ‘yes’ if). 
- 30 - 
 
 
 
• Content has nationalistic sentiment – enter either ‘yes’ or ‘no’ 
Enter ‘yes’ if: 
o Tweet praises the state of Israel 
o Tweet displays the determination of the state to fight for its right of 
existence  
o Tweets praising the determination of its military to fight for the state 
o Tweets about rockets being intercepted by the Iron Dome which 
displays the greatness and success of the Israeli military  
   
For example tweets of the @IDFSpokesperson containing patriotic content: 
o “The Golani Brigade commander was wounded in Gaza. Now he’s back 
with his troops. Our commanders lead from the front.” 
o “These North American immigrants just landed in Israel & will soon be 
joining the IDF. Welcome home & Shabbat Shalom.” 
o “The 2nd day of Operation Protective Edge has began. The #IDF 
remains determined to fight #Hamas terror on all fronts” 
 
Enter ‘no’ if:                
There is no nationalistic sentiment as mentioned above (see Enter ‘yes’ if).  
 
 
• Content has an emotional angle – enter either ‘yes’ or ‘no’ 
Enter ‘yes’ if: 
o Tweet reports about civilian of military deaths of Israeli citizens 
o Tweet reports about wounded Israeli civilians or military 
o Tweet reports a military attack of Hamas in Israel  
o Tweet displays a threat of the daily lives of Israelis without a 
justification 
o Tweet reports about Israel being attacked but is still willing to take care 
of the suffering Palestinian civilians by allowing goods to go into Gaza 
o Tweets containing with a question what you would do if your nation 
would be under attack 
 
Enter ‘no’ if:  
o There is no nationalistic sentiment as mentioned above (see Enter ‘yes’ 
if).  
 
For example tweets of the @IDFSpokesperson containing an emotional angle: 
 
o “In the past 19 hour, 4 rockets were fired at Israel. What would you do 
if these rockets were fired at you?" 
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o “2/2 During the mission, there was an exchange of fire. 4 soldiers were 
lightly injured & all returned home safely” 
o “Today we facilitated the transfer of 5 trucks carrying 100 tons of 
medicine & supplies via the Erez crossing en route to hospitals in 
Gaza.” 
o "We can now confirm that a rocket fired from the Gaza Strip hit the 
city of Hadera, which is 100 km (62 miles) away from Gaza" 
o "We found these motorcycles in a tunnel inside Israel. Hamas' plan? 
Abduct Israelis & rush back to Gaza with hostages.” 
 
 
Responses of the international public 
• The tone of the response – enter ‘positive’, ‘neutral’ or ‘negative’ 
 
o “Positive”  
 Support of Israel 
 Thank the IDF or Israel 
 Defend the actions of the Israeli army 
 Responses with pro-zionism content  
 
- Likes are coded as a positive response  
 
 
o “Neutral” 
 When the response does not say something explicitly positive or 
negative towards the IDF Twitter account message 
 
o “Negative” 
 Anti-Israel 
 Accusing Israel of immoral behavior 
 Show sympathy towards Hamas and Gaza casualties 
 
 
Control variables 
• Tweet send out during Period of Ceasefire (1). 
 
 
 
Enter ‘yes’ if: 
o Tweet is send out during the following time periods (IDC Herzliya, 2014): 
 
- July 17  
- July 20 
- July 26-27 
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- July 28 
- July 30 
- August 1 
- August 4 
- August 5-8 
- August 10-13  
- August 26 
   Enter ‘no’ if:  
o Tweet is not send out during the above mentioned periods  
 
• Tweets containing graphic content (image): 
 
Enter ‘yes’ if: 
o Tweet contains graphic content (image) 
Enter ‘no’ if:  
o Tweet contains no image  
 
• Amount of Retweets: 
Enter:  
o The number of Retweets  
 
 
 
 
